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Film Media Products
Close Study Product: I, Daniel Blake
Why we are studying this?
This is a case study of Media Industries so your focus is on film funding, effects of
ownership, rating and regulation, the global scale of the film industry as well as other
industry issues. You will need to make explicit comparisons with your other film CSP: Dr
Strange.
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Complete the initial Personal Learning Checklist for the ‘I, Daniel
Blake Film’ CSP as a starting point for your assessment
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Lesson 1: What is ‘I, Daniel Blake’?
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Context: What is ‘I, Daniel Blake’ about?
I, Daniel Blake is an award-winning
independent British Drama film.
The main character, Daniel Blake,
59, who has worked as a joiner most
of his life in the North East of
England needs help from the State
for the first time ever following an
illness.
He crosses paths with a single
mother Katie and her two young
children, Daisy and Dylan. Katie’s
only chance to escape a one roomed
homeless hostel in London is to
accept a flat some 300 miles away.
Click image to view
Daniel stands up and fights for his dignity, leading a one-man crusade for compassion that will transform the
lives of a struggling single mother (Katie) and her two children. It is a drama that has a strong political message
about Britain in an age of government austerity.
In your books, and in your own words:
- What sort of film is ‘I, Daniel Blake’?
- Brainstorm how this sort of film compare with your other film CSP, Dr. Strange (from the Marvel franchise)?
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Lesson 1: Who directed it?
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Who directed the film?

Click image to view

-

Ken Loach is renowned for directing films with his
own recognisable style and deals with social and
political issues with gritty social realism. Other
characteristics of Loach films are:
- Low budget
- Often employing less well-known actors or
even non-actors.
- Often involve a minority or under-privileged
central character.
- Often ‘loosely’ scripted to give an additional
sense of realism.
- No CGI

Often part-publicly funded – as for ‘I, Daniel Blake’ through BBC Film and the BFI.
Handheld cinematography/filming to keep costs down and add realism to film.
Often struggles for national cinema releases and often grows through ‘arthouse’ cinemas. This means less
income from his moves.
In your books, and in your own words:
- Write a brief factfile on Ken Loach using the Internet.
- Ken Loach is often called an auteur director. What does this mean?
- Some films sell well in response to ‘star power’ which means people watch the film as a certain star is in it.
Ken Loach films are popular because of ‘director power’. Write a definition of director power.
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Lesson 1: Who produced/funded ‘I, Daniel Blake’?
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Who produced ‘I, Daniel Blake’?
I, Daniel Blake is an independent film. An independent film production company exist outside the major film
studios. Major Studios such as Disney, Warner Bros, 20th Century Fox, Universal, Columbia, MGM and
Paramount tend to produce the big-money blockbusters that we see dominate the global film industry.
Independent film producers, such as Film4, BBC Film and Netflix are often lower-budget, have limited release
globally and nationally and often can be more creative and/or niche in style and content.
I, Daniel Blake was produced by Sixteen Films, Why Not Productions and Wild Bunch with the support of the
British Film Institute and BBC Films. “Financing an arthouse film is as tough as ever, but O’Brien learned at an
earlier stage that European co-productions were a key component in launching a Loach film. France is the
biggest box-office market for the director’s work, and so finding partners in that country is a logical starting
point, and can provide the foundations on which the rest of the financing is built.” – Variety Magazine 2016
With backing from France in place, raising
funding from the U.K. becomes much easier
and BBC and BFI got involved.
Sixteen Films is a production
company set up by I, Daniel
Blake director Ken Loach.

Why Not French

Wild Bunch
- French

British Film
In your books, and in your own words:
Institute
- What is an independent film production company?
- What are the differences between major studios and independent film companies?
- What companies produced ‘I, Daniel Blake’? Why is this relevant to the content and audience for the film?
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Lesson 1: How much did it cost to make’?
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What were the production costs and how does this compare to major studio titles?
It is very difficult to establish the exact
production costs of ‘I, Daniel Blake’ although 16
Films Producer, Rebecca O’Brien, said it was a
‘modest amount’, even for a Ken Loach film. We
know some of the funding it received (e.g. £300k
from the BFI) and can estimate it to be around
£2 million. Compare that to $165 million that it
cost to make our other CSP, Dr. Strange. Look at
the graphic opposite to compare ‘I, Daniel
Blake’s’ production budget to the budgets for
the Marvel franchise movies (produced by
Disney).
“Overall it’s a slightly lower budget film than
some of our recent ones because it’s a much
smaller cast - it’s more of a chamber piece
really” – Rebecca O’Brien, ‘I, Daniel Blake’ Press
Pack
From https://www.quora.com/What-is-your-favourite-Marvel-movie-and-why

In your books, and in your own words:
- Compare the costs of ‘I, Daniel Blake’ and ‘Dr. Strange’.
- How will this impact on the casting, production, marketing and distribution of the two movies?
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Lesson 2: How was the audience targeted?
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How was the marketing campaign for ‘I, Daniel Blake’ designed?
‘I, Daniel Blake, employed a system of disruptive marketing
to develop an awareness of the film and it’s message. This
involves using marketing strategies beyond the usual film
marketing methods. Whilst eOne (the marketing company)
still produced trailers, print adverts they also:
- Recruited Regional Marketing Officers in Newcastle,
Manchester, Liverpool, Nottingham and Glasgow to
organise free screenings and talks in community centres
to build grass-roots organic enthusiasm for the film’s
message.
- Film was premiered not in London, but Newcastle (where
the film is set) to gain local support. Other screenings
were held coinciding with political party conferences.
- Jeremy Corbyn attended the London premiere and people
that had been denied benefit payments were asked to
placard the event.
- ‘I, Daniel Blake’ was projected onto the Houses of
Parliament (Guerrilla marketing) and in various cities
- Loach appeared on BBC Question Time to talk on issue
giving the film extra credibility

Print advert / Poster

Projected on the House
of Parliament to
reinforce the political
message of the film

In your books, and in your own words:
- Describe the various marketing strategies used for ‘I, Daniel Blake’.

London Premiere – Loach,
Corbyn and real protestors

Ken Loach on BBCs political
flagship show, Question
Time, discussing benefit
cuts.
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Lesson 2: How was the film released?
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How was the film released to cinema?
I, Daniel Blake became one of the year’s biggest free-to-watch films as marketing company EOne
teamed with both trade unions and the media to put on hundreds of free cinema screenings up and
down the country, most taking place several weeks before the film's official release date.
On the press side, instead of collaborating with The Guardian newspaper, they went with the tabloid
The Mirror, which has a broader working-class readership outside of London. The paper offered free
tickets to its readers and even changed its logo for a day to use the film’s graffiti-style font. The free
ticket tactic meant that, by the time I, Daniel Blake hit cinemas on Oct. 21, it had already been seen by
thousands of people across the U.K and word got out.
I, Daniel Blake was originally released in only 93 cinemas nationally. However, given the strong
marketing campaign and a positive first week ($540,000 in the first weekend), eOne extended it to 150
screens in the second week and the phased release grew from there.
“We’re thrilled to have had such a terrific response from the audience. People strongly identify with
this story and the truths it tells. We’re delighted with eOne’s efforts to push it out to an audience who
wouldn’t normally go to see this sort of film.” - Rebecca O’Brien
In your books, and in your own words:
- Describe the release model (Free – Partial release – Full release) for ‘I, Daniel Blake’
- Why did eOne decide on this strategy?
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Lesson 2: How successful was the film at Box Office
https://upload.wikimedia.org/wikipedia/commons/5/55/News-m edi a-standards.jp g

Box Office success?
Remember, this is a traditional ‘arthouse’ Drama
and comparing Box Office figures for ‘I, Daniel
Blake’ is different from a major studio release
such as ‘Dr. Strange’.
‘I, Daniel Blake’ Is Ken Loach’s most successful UK
release ever and continued to sell well around
Europe. Like all Ken Loach films, it did particularly
well in France (see image opposite).
As well as Box Office success, it was also a critical
success and award winner (including the
renowned Palme D’or). You can see a list of the
awards here:
https://www.imdb.com/title/tt5168192/awards

http://www.boxofficemojo.com/movies/?page=intl&view=bycountry&id=i,danielblake.htm

In your books, and in your own words:
- Describe how ‘I, Daniel Blake’ can be considered a box office success given the takings are low compared to
major studio ‘blockbusters’. For example, Dr. Strange took nearly $700 million worldwide.
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Lesson 3: What film certification was it and why?
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Film Certification
‘I, Daniel Blake’ was awarded a 15 certificate by the British Board of Film Classifications (BBFC). This
was despite the following scenes being included:
- Bad language (uttered by the main characters out of anger and frustration or for emphasis. Was
justified by context and not impactful.)
- Sexual scenes (There are some verbal sexual references voiced in the film, particularly in a scene
where a man pays a surprise visit to a woman who is working as a prostitute secretly, to try to
dissuade her from prostituting herself.)
- Frightening and Intense scenes (There are two notable scenes of emotional intensity. They
include 'the food bank' scene and the ending 'funeral' scene.)
A 15 was deemed appropriate given the highly political and ‘reality’ based nature
of the film. Also, the introduction of the 12A category has meant the BBFC can
be a little more flexible in applying this classification.

In your books, and in your own words:
- Why was the film given a 15 rating when many of the scenes could be considered inappropriate?
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Lesson 3: Merchandising Tie-ins
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Film ‘Merchandise’
‘I, Daniel Blake’ has become so synonymous with
a ‘movement’ that it has developed it’s own
hashtag and associated merchandise.
#wearealldanielblake became a movement and
was seen in anti-austerity marches around
Europe and became a symbol of the worldwide
drive to enforce austerity measures post-2008.
In response to this, some merchandising
products (e.g badges, T-shirts) developed to
continue this drive and provide more film
exposure.

In your books, and in your own words:
- Why would a film marketing company approve merchandising products?
- Why was this particularly powerful with ‘I, Daniel Blake’?
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Lesson 3: Global distribution
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How many countries was the film distributed to and what does this tell us about the
globalisation of movies?
There is a list of all global releases of ‘I, Daniel Blake’ here:
https://www.imdb.com/title/tt5168192/releaseinfo
You will see that many of the countries (eg US) only have a very
limited release such as Film Festivals given the ‘arthouse’ nature
of the film. Other countries (e.g France) went for a much wider
release.
Major studios will have the marketing budget and brand
awareness to release widely to all countries. Compare the
release list for ‘I, Daniel Blake’ (link above) to the release list for a
major movie such as Dr. Strange
(https://www.imdb.com/title/tt1211837/releaseinfo)
We currently have a global film industry that is dominated by
major studios. This means that regardless of country, culture or
language we tend to see the same films marketed globally and
only limited release for ‘indigenous’ films.
In your books, and in your own words:
- How many countries did ‘I, Daniel Blake’ release to? How does this compare with ‘Dr. Strange’?
- What is globalisation of the film industry?
- What effect does the domination of Hollywood have on national cinema production worldwide?
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This concludes the ‘I, Daniel Blake’ Film Close Study Product.
Now complete your Personal Learning Checklist for this CSP.

